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About Us

Dizz Group is an exclusive franchise owner with 
a portfolio of international brands.

Set up by Diane Izzo in 2000, and equally owned by her husband Karl 
Izzo, the company has today established itself as one of the leaders in its 

The family-run group specialises in importing and retailing prestigious 
brands by means of its franchise agreements, warehouse stores and 



Passion for more.
We do what we love and work with brands we 
believe in. It is this passion that fuels our urge 
to see these brands grow and succeed.



Our Vision.
To continue strengthening our brand so we take 
the next steady steps beyond Maltese shores 
and new markets.



Welcoming

Entrepreneurial

Connected

Our Values

We evolve, develop and seek opportunities where and 
when we see them.

We see the world through the eyes of our customers 
and stakeholders and build lasting relationships.

We’re approachable and easy to work with.



company portfolio grew, Dizz, with Diane at its helm as CEO, started 

 
 

They support with day-today running and together ensure that Dizz has 

Built on strong values, Dizz is committed to maintain top quality with an 
approachable culture and to continue living up to its reputation - not just 
for the quality of products, locations and services, but also for the

Our Story

In 2000, business-driven couple Diane and Karl Izzo 
discovered the Terranova brand and knew it would be a 
success in Malta. Diane wasted no time making things 
happen.



She is in by far one of Malta’s leading and innovative entrepreneurs who 
has successfully made a strong name for the group in the fashion, beau-
ty and catering industries and believes that the group has more growth 

 

therefore enjoys very positive backing by its bankers, suppliers and other 
-

group’s core activity is that of importing and retailing of fashion wear by 

 
-

About Diane

Diane Izzo was the mastermind behind the set-up of 
the group in the year 2000 and its eventual continuous 
bursts of growth.



Company and inspired to build a multi-Million devastation company 

strengthen and develop new companies  to remain at the forefront to 
build meaningful and mutually rewarding relationalities with all our 

grow together to inspire new talent and develop the group to its full 

20 Year Anniversary

2020 is a special year for us, celebrating 20 years since 
the establishment of the company. 



Alberta Ferretti 
Aquazzura
Boggi Milano
Brook’s Brothers 
Calliope
Elisabetta Franchi  
GoldenPoint 
Guess 
Harmont & Blaine 
Liu Jo

Max & Co 
Michael Kors 
Moschino  
Paul & Shark 
Philosophy di Lorenzo
Philipp Plein
Pinko 
Terranova 
Versace Couture
Kiko Milano



Alberta Ferretti

With diaphanous draping, delicate embroidery, light pink ribbons and 
mother-of-pearl, Alberta Ferretti’s style is marked by romance and 
poetry.

Available at Lusso outlets.Available at Lusso outlets.



Aquazzura

Striking the perfect balance between modern designs and 
impeccable craftsmanship.

-
less styles for women of all ages are crafted with attention to detail and a 

Available at Lusso outlets.



Boggi Milano

The perfect blend of style and high-quality fabrics allows the 

to price ratio.

contemporary men’s fashion designs, taking care of every aspect of the 
process - from production to distribution - in order to present and 



Brooks Brothers

Brooks Brothers shaped the American style of dress through 

traditions and values built on quality, great service, commitment to social 



Calliope



Elisabetta Franchi

Elisabetta Franchi’s success is based on the Italian designer’s 
unlimited passion, painstaking care for product design and 
sheer devotion.

perfectly crafted ready-to-wear collection that owes its success to her 
style and a production strategy based on the “Made in Italy” concept 



GoldenPoint

Goldenpoint’s unique colours and patterns result in a brand with
a playful spirit and a commitment to style and comfort.

successful retailer strives for constant improvement, paying the utmost 
attention to innovation and high product quality and putting the 



GUESS

worldwide.

Its wide range of clothing collections include the popular jeans range as 



Harmont & Blaine

Harmont & Blaine produces, markets and distributes sophisticated 
casual-wear with a distinctive Mediterranean style.



Liu Jo

Set up in 1995 by brothers Marco and Vannis Marchi, 
the top-end franchise has over 5,300 stores around the globe.

enthusiastically, endeavouring to propose modern and attractive 
creations, characterised by the unmistakable identity – a clear, 
recognisable stylistic trait, supported by a production standard 
combining the selection of the best materials, and a careful and focused 
selection of details



Max & Co.

This boutique-style brand is for women who have their own 
personal style.

The constantly refreshed collections fuse traditional Italian tailoring with 

fashion house that has attracted prestigious designers including Karl 



Michael Kors

Michael Kors is a world-renowned, award-winning designer of 

watches, jewellery, men’s and women’s ready-to-wear, eyewear and a full 

Available at Lusso outlets.



Moschino

Moschino occupies an important positionon the international 
fashion stage, thanks to its own history, consistency and continuity.

Available at Lusso outlets.



Paul & Shark

-

its products and the manufacture of its materials, guaranteeing a 

with Italian elegance and style, with its men’s, women’s, children’s and 



Philipp Plein

contemporary lifestyle. 

Based on the designer’s dynamism and positive spirit, this creed is the 

who transforms their innermost desires into reality, who makes a daily 

Available at Lusso outlets.



Philosophy

impactful prints, and natural fabrics that are pleasing to the touch

Available at Lusso outlets.



PINKO

forward-looking collections.

a model of a woman who is determined, feminine, metropolitan, playful 

an appreciation of Italian handcrafts, the brand is about original 

participation and an across-the-board perception of style sculpted the 



Terranova

Terranova epitomises the Italian spirit - metropolitan fashion that is 
constantly fresh and evolving to suit people’s tastes.

collection includes men’s, women’s and children’s clothing and 

 
 

-



Versace Couture

prints and bright colors.

Available at Lusso outlets.



Kiko Milano

“Be What You Want to Be.”  is is how KIKO sums up its vision
of Beauty.

It is an Italian professional cosmetics brand that features a range of 

products of the highest quality, created to satisfy the beauty 



Yogorino
Nespresso
Ca�è Pascucci 
Pastrocchio 
Donuterie 
Salad Box



Yogorino

a distinct but delicate aroma. 

Top quality products and continuous research are the focal point of our 

and natural, top quality ingredients, enabling the consumer to
appreciate all their sensorial qualities that no other product around the 

creamy version with its delicate and distinct aroma, or in the aromatized 



Nespresso



Ca�è Pascucci



Pastrocchio

Rules are made to be broken, and from today you have the 
opportunity to choose. Whatever you want, whenever you want.



Donuterie

Donuterie is about sharing the coolness one bite at a time, with sweet 
friends all the time.



Salad Box

We are committed to using green ingredients and creating food that 

creativity so that the customer can see the entire ‘behind the scenes’ 

his own salad, by choosing the ingredients and combining them in order 

enthusiasm and dedication, whether it’s related to our business or 

tremendously important for us and we engage wholeheartedly in 



Our Future.
We continue investing in our amazing team so 
together we continue growing and building on our 
shared vision.



Forecasts

The Dizz Group of Companies Ltd is a Maltese-registered company. We 

positive backing by bankers, suppliers and other stakeholders. Our 
brands are pushed to the highest standards, turning our company 
into a multi-million euro business.

STAFF TRAINING BUDGET
€100,000 ANNUALLY

Investing in our people.

- from managers to storekeepers - and invest in training to help them 

allocate a budget for all our employees to attend Customer Services 
courses, while our store managers attend leadership courses to 

the end of the year to instill in them an entrepreneurial spirit for driving 
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VALLETTA

COSPICUA

PAOLA

FGURA

IKLIN

MOSTA

ST. VENERA

LUQA

SLIEMA

ST.JULIANS

 QORMI

Community
Sta� &

We ensure the best locations for our brands and as we grow, 
we also remain grounded.

of our initiatives we support adevelopment scheme for young people 




